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PURPOSE OF  
“RURAL KANSAS: Come... and Get It” 

 
 
“Rural Kansas: Come and Get It” is a collective promotion of what there is to see 
and do in rural Kansas and a way to help the world “get” rural culture.  Most 
importantly, the project is designed to help keep rural communities viable.   
 
With one representative attending the class, a community gains a webpage on 
the www.getruralkansas.org website. 
 
On this web page you’ll place all of your Explorer attractions in one of the eight 
rural culture element categories of architecture, art, commerce, cuisine, 
customs, geography, history, and people.   
 
The social networking reaches a new and global audience that needs to 
understand how we do things in rural Kansas – like closing shop to go to a 
granddaughter’s volleyball game in the middle of the afternoon.  We can make 
rural culture fun and appealing by telling it like it is. 
 
This is not a place to list chamber members, schools, churches, or organizations 
unless they fit the Explorer criteria.  National franchise chains are not eligible for 
listing.  The site’s specific purpose is to intrigue people to visit your community 
and to understand rural culture.  It is not meant to be the catch-all website for a 
community without a website but you can link to websites in your community 
that complement the information. 
 
Thanks to the KDOC Travel & Tourism Division for a grant that made this 
possible.  Also thanks to the many statewide partners that have helped figure out 
how to make this all work. 
 
 

This is a site designed to help the world get to know  
and love rural Kansas.  Together, we can do that! 

 

http://www.getruralkansas.org/
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EXPLORER MINDSET 101 

 

A Kansas explorer is one that possesses the innate abilities of being curious 
about Kansas, that notices nuances, is void of judgment, is willing to interact 

with locals, and is content making their own adventures. 
 
 
The Explorer audience fits hand in glove with rural communities. 
 
Here are some reminders as you research for Explorer attractions in your community. 
 
MAIN THING:  You’ve got to ask questions to find the best explorer information.  And, the 
entries you place on the website need to be about something to see! 
 
ARCHITECTURE.  Help people see the architecture in your town.   
Is there a unique building, house, bridge, sidewalk, jail, grain elevator?  Anything built can fit in 
the architecture category.  Maybe the architect or the style is unique, or the building materials 
or maybe you could point out one little detail that has a story. 
 
What about the water tower?  Does it have any unique characteristics?  Maybe you just want 
to tell how many people it serves or some unique tidbit of information.  
 
Is a building on the National Register or built by the WPA?   
 
Maybe you have no buildings!  Was there a fire?  Was there a unique story to any of the build-
ings or what happened to them?  Any remnants left?  Help people see the architecture of your 
town. 
 
ART.  Help people know what they can see in regards to art in your town. 
Are there murals, tree stump art, artistic flairs in the architecture, paintings or photos in the 
bank or library?  Does someone have a studio that is open to the public?  Do you have an art 
gallery? 
 
Maybe you have a terra cotta design at the school or a swirly-gig on a fence post.  Maybe 
there is some unusual yard art or mailbox art or a farmer who has a collection displayed road-
side.   
 
COMMERCE.  Help people know about your specialty businesses, or businesses you used to 
have that were unique. 
This isn’t a place to simply list businesses.  The task is to find a unique item or some tidbit of 
unusual information you can share with a visitor.  That kind of information makes a business 
eligible to be on this site.  Find the fun tidbits:  maybe the building is historic or past owners 
were colorful or an item is sold is not sold anywhere else, etc. 
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EXPLORER MINDSET 101 

 

A Kansas explorer is one that possesses the innate abilities of being curious 
about Kansas, that notices nuances, is void of judgment, is willing to interact 

with locals, and is content making their own adventures. 
 
 
CUISINE.  Help people know about restaurants, famous recipes, famous cooks in town. 
No restaurant?  Is there a church supper, a famous cook in town that sells bread or canned 
items somewhere in town, or maybe you could post a recipe online.  Maybe you have an event 
that features ethnic foods in town.  If you have a restaurant, make sure it is entry worthy.  It 
has to be locally-owned.  Tell about the building and the history of the café.  Maybe the own-
ers are the interesting tidbit or the customers.  What is the most popular menu item?  Any 
specialties served on certain days.  Describe the taste or some of the ingredients so people’s 
mouths are watering! 
 
CUSTOMS.  What are the unique customs in your town?  Once you learn how to see these 
customs you’ll find an endless list! 
Do the same men meet for coffee hour?  When and where?  Describe them, with their permis-
sion.  Does the barber only cut hair on Friday?  How much does he charge?  Do you have a so-
da fountain?  Anything quirky?  Maybe your street signs are unique or your town has the only 
stoplight in the county!  Sports and recreation goes in this category.  Things that are rituals or 
traditions go here.  Things that don’t fit in other categories go here!  Events do not go here but 
in the events category! 
 
GEOGRAPHY.  Anything about nature fits in here from geographic region to hiking or nature 
trails to landmarks to trees to sky-gazing areas. 
Do you have a park, a giant tree, a pocket park, a lake, or a famous landmark?  Do you know 
what physio-graphic region your town is in? 
 
HISTORY.  Evidence of your town’s story is everywhere!  You don’t even need a museum to 
find plenty for this category. 
Cemeteries are rich with history!  So are statues, plaques, historic photos, and all the catego-
ries.  But, just because something is “old” doesn’t mean it should go in history.  It depends 
how the copy is written as to what category you should put it in.    You can write an entry for a 
museum but then you might want to write other entries for specific items in the museum that 
are really interesting!  
 
PEOPLE.  Who are your characters that visitors can meet?  Any famous people from you 
town?  Where can you find the story about them? 
Remember, these entries need to be about someone you can go meet or a display you can go 
see about a person.  This site is about getting people to come visit so writing about a famous 
person when there is nothing to see about him/her would not be eligible as an entry.  Have 
fun with this one!   
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     Look 
 

 
 Engaging with the locals leads to unexpected adventures! 

 
 Made-from-scratch food and the pulse of the community is usually found in a local café 

or restaurant! 
 

 Enjoying the journey is about appreciating nuances along the way and not having   
 judgment and expectation of a place. 

 
 Explorers “dare to do dirt” when they get off the main roads. 

 
 Explorers feel good about spending money in small towns.   

 
 Explorer choose a quest as a reason to go places they’ve not gone before. 

 
 The three characteristics of an “Explorer Way” chicken fried steak are 1) fresh meat, 2) 

 hand-breaded, and 3) pan or grill fried. 
 
 
 

NOTES: 

 
 SOME OTHER EXPLORER MINDSET ITEMS 
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RESEARCH GUIDE 
 

 
 
Name of place: _______________________________________________________________ 

 
Address: ____________________________________________________________________ 

 
Directions, if needed: _________________________________________________________ 
 
____________________________________________________________________________ 
 
 

Contact name:________________________________________________________________ 

 
Contact phone and e-mail: _____________________________________________________ 
 
____________________________________________________________________________ 

 
Web site: ____________________________________________________________________ 

 
Hours: ______________________________________________________________________ 
 
RCE (architecture, art, commerce, cuisine, customs, geography, history, and people): 
 
____________________________________________________________________________ 
 
Description: _________________________________________________________________ 
 
____________________________________________________________________________ 
 
____________________________________________________________________________ 
 
____________________________________________________________________________ 
 
____________________________________________________________________________ 
 
____________________________________________________________________________ 
 
____________________________________________________________________________ 
 
____________________________________________________________________________ 
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ADVICE ABOUT HOW TO WRITE EXPLORER ENTRIES 

 

#1.  Don’t cut and paste information from another brochure.  Find a new angle, a fun angle 
and share it the best you can.   
 
#2.  With events, make the copy FUN!  Don’t just list activities.  Tell something interesting that 
makes people want to come.  Personalize it.   
 
#3.  If you research the entry by asking questions of the owner or doing a bit of research, 
you’ll find fascinating and intriguing tidbits that will make people want to visit and it’ll be more 
fun to write the entry! 
 
#4.  With a Cuisine entry, don’t just say “The food is great!”  That doesn’t really tell a visitor 
anything.  Which menu items is the restaurant famous for?  Which are made from scratch?  
Which are served on certain days, which are ethnic?  Describe the building.  Turn negatives 
into positives by explaining why. 
 
#5.  With all categories, make sure that you are writing about something that people can go 
see.  Don’t list churches, schools, chamber office, banks unless there is something unique to 
see, do, or hear there. 
 
#6.  Be brief in your descriptions but provide intriguing details!   
 
#7.  If you want to link to a longer explanation or historical background that is fine but refrain 
from writing too much in these entries.  Tease the visitor to come out and find the rest of the 
story! 
 
#8.  There should be some reference to times open on every entry, except outdoor entries 
that are always open.  
 
#9.  Stay away from general adjectives that are subjective like great, outstanding, delicious, 
fabulous, interesting, etc.  What is “great” to one person might not be to another.  Describe 
more specifically. 
 
#10.  You can write about things out in the country if they are associated with your city. 
Every entry must be publicly accessible. 
 
#11.  Only choose TWO rural culture element categories for any entry.  The copy (what you 
write) will help you determine which entry to put it in.   
 
#12.  Use catchy titles! 
 
#13.  Don’t guess about facts.  Make sure they are correct or leave them out. 
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FORMAT REMINDERS 

 

#1.  Always proof your entry on the live site.  Sometime it looks a little different.  Don’t get 
frustrated, just go with the flow and learn the quirks. 
 
#2.  Always use dots instead of hyphens in the phone numbers.  i.e.  620.585.2374. 
 
#3.  Don’t copy and paste times!  Please use this format: 
Open Monday-Saturday 10 a.m.-5 p.m.; Sunday 1-5 p.m.  Notice: No spaces on either side of 
hyphen.  Days of the week first.  Periods on the a.m. and p.m.  Semi-colon between days.  If 
both hours are in p.m., then use p.m. just once.  Here’s another format that comes up:  Open 
May-September, Tuesday-Wednesday & Friday 10-11:30 a.m. and 1-5 p.m.; October-April 
Tuesday-Saturday 9-10 a.m. and 2:30-3:45 p.m. 
 
#4.  Make sure all the copy is brown, same font (brown), same size (2).   
 
#5.  Use only one picture on the home page and write brief welcoming copy. 
 
#6.  On the intro section at the top of the RCE admin page, just write a short phrase to help 
identify the item. 
 
#7.  Only green flag TWO items for Featured Exploration and only TWO for Featured Events. 
 
#8.  When you’re on the live page, click on each link to make sure they work.  If there is an 
http:// that shows up on the live page, you’ll want to go to admin and delete that.  The http:// 
is already built in. 
 
#9.  Put a space after the words “About this exploration” on the admin panel. 
 
#10.  Make sure to delete “yourwebsite” on the admin panel at the top. 
 
#11.  If you are putting your website at the top of the admin panel; you don’t need to repeat 
it below. 
 
#12.  You can link to another website rather than display a long url. 
 
#13.  PROOF, PROOF, PROOF! 
 
#14.  When you are ready to go live, e-mail marci@kansassampler.org to have us check your 
site for quality control reasons.   
 
#15.  All events go in events, not customs! 
 
#16.  Put an address for everything that you can in the address line to make it mapable from 
Google. 
 
 

mailto:marci@kansassampler.org
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Maintaining your community website 
 

1.  You may place  a city name (inc. or uninc.) and population in the brown sign. 

 

2.  There will be a place to submit local events.  Don’t “feature” everything. 

 

3.  There will be a place for a feature picture – and other pictures. 

 

4.  You may enter as many video welcomes as you wish.  The idea of the welcome video is to 
 do a short welcome or short invitation to come visit.  It can be a historical figure or a 
 present-day person.   
 

5.  You’ll place all of your “attractions” in one of the eight rural culture element categories – 
 architecture, art, commerce, cuisine, customs, geography, history, and people.  If need be, 
 you may place an attraction in numerous categories.  If you don’t have an entry for a 
 category, that category name will not show up.   
 

 All the information listed for an “attraction” must be done in guidebook 
format.  Please include the address or directions, hours, phone, email address or 
web site, and (opt.) GPS coordinates.   

 

 Schools and churches can be listed but only as historical, architectural, or other 
guidebook information. 

 

 Use just a few sentences that will paint a picture or state the kind of intriguing 
information that will cause someone to want to visit.  This is a teaser entry.  If you 
have more information, link to it. 

 

 Please make sure your information is accurate and that the grammar and spelling is 
correct.  Double check everything, especially phone numbers, directions, web site. 

 

NOTES: 
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What is Social Networking & How Does it Apply to This Class?   
by Social Media Instructor, Patsy Terrell 

 
 
 
BLOG 
A blog is where you put your detailed information, including photos, hours, etc. Think of it as 
your own newspaper where you get to print exactly what you want to say about your 
organization. You can choose what information to put out into the world, how you want to 
phrase it and you have control over it. You don't have to rely on anyone else to put your 
message out, and you can pull it back and change it if needed. This is where you "push" 
content. It's not a two way street, although people can comment on your posts if you allow it. 
By and large, it's as if you're talking and people can drop in to hear what you have to say at 
any time, and come and go as they please. 
 
 
FACEBOOK 
Facebook is where you make connections with people you know, and the people they know 
and on and on. Your page is a place to display information, create events you can invite people 
to, which they can easily share with others. It's also where you can show a bunch of photos 
from your events or your community. You can share almost anything there, including video, 
but the key is to build those connections. The power of it comes from not only sharing with 
your network, but them passing it on. This is where you have real conversation with people. 
Think of it as someone's living room and mind your manners as you would in someone's home. 
You wouldn't talk all the time, you would engage with other people's thoughts, etc.  
 
 
TWITTER 
Twitter allows you to connect with people with similar interests. It's appropriate to make a 
contact, even if you've never heard of the person before. It's a great opportunity to build a 
meaningful network around any interest you have. It's also great for immediacy. If you owned 
a green grocer and went in on Thursday to see the cantaloupes weren't going to make it 
through the weekend, you would get on Twitter - where you've built your network (an 
essential, but oft-overlooked part of the equation) - and tell people you're putting cantaloupe 
on sale and it's ready to eat for dinner tonight. Twitter is like being at a large social gathering 
and you're meeting new people - exchanging tidbits about yourself - to see if you want to get 
to know each other better.  
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How to Use Social Networking     
 

Social networking will help us invite the world to come visit and to “get” us. 
 

HOW TO APPLY THE SOCIAL NETWORKING SKILLS TO THIS PROJECT. 
 

VIDEO CAST 
 1)  Choose “who” should invite the world to your town and  
 
 2)  where they should make the pitch.   
 
      It would be best to do a short invitation – approximately 30 seconds. 
 
FACEBOOK: 
  1)  Create a page for your community and ask people to be fans.  
 
   2)  Learn how to invite people to events or let them know about something new in 
    town via Facebook and use it to help people “get” your town. 
 
BLOG:     
 We encourage you to name the blog “Get Hoisington” or whatever your town name is.   
 You’ll learn many ways to use the blog but we’d also like you to include little snippets 
 or stories particular to your town to help people “get” or understand your town. 
 
TWITTER: 
 Learn how to tell about your town in short snippets to a large number of people.  Your 
 Twitter account should be named “Get(name of your town)” 
 
YOU TUBE: 
 A great tool to show videos. 
 
PICASA 3: 
 A great tool to show slide shows, create movies and easily upload to You Tube. 
 
POWER POINT PRESENTATION: 
 We won’t learn this during this session but this is what you want to use to create slide 
 show presentations about your community and take the show on the road! 
 

NOTES: 
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Basic Explorer & Tourism Practices 

  
Involving Community 

 

 

 
Involving community to sidestep burnout and empower new “doers”  

in the community is one of the opportunities of this project. 
 
 
 How the community could get involved: 
 

 Help research the town for Explorer entries (discuss how this could work with a 
community approach). 

 
 Conduct the maintenance and populate the site. 
 
 Help with the “get” part of the project. 
 
 Businesses that go through instruction may put a decal on their window that says 

something like “We’re Explorer friendly — come on in.”  
 
 Devise a welcoming plan. 

 
 
 

 
 

 

1. Respond ASAP to requests 

2. An answering machine should state hours and contact information 

3. Be accurate with historic information 

4. Treat the press with respect...ALWAYS 

5. Keep web site updated or get rid of it 

6.   Best practices for a businesses are to be clean, friendly, and offer great service. 

7.   Designate a hot spot 

8.   Interpret the story of your town as you can 
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For your convenience, below is a list of contacts and job responsibilities for each member  
of the Travel & Tourism Division team. If you have any questions or require additional information,  

please contact the Division’s main number at (785) 296-2009. 

Name Phone Title/Duties 

Becky Blake (785) 296-8478 Director 

Richard Smalley (785) 296-5403 Tourism Marketing Manager: ad campaigns, marketing campaigns, 
international marketing 

 (785) 296-6777 Finance and Visitors Services Manager: TIC manager, brochure rack 
approval program, grants manager, tourism development, nature-based 
tourism, fiscal 

Jennifer Haugh (785) 296-7091 Tourism Communications Manager:  editor and publisher KANSAS! 
magazine, tourism and KANSAS! magazine Web site development, 
newsletters and publications editor 

Kelli Hilliard (785) 296-4922 Assistant Tourism Marketing Manager: group tour and consumer 
marketing, signage and transportation programs 

Andrea Johnson (785) 296-6292 Tourism Marketing Coordinator: industry advertising co-op programs, 
consumer e-newsletters, group tours, state fair, special events 

 (785) 296-8478 Administrative Specialist: director’s support, Governor’s Council on Travel 
& Tourism, KANSAS! magazine subscription coordinator 

James Owens (785) 296-2009 Customer Service Representative 

Brad Rhoden (785) 296-6022 Fulfillment Coordinator 

Christy Scott (620) 326-5123 L & C Company / Management Services & Gift Shop 
Belle Plaine Travel Information Center 
770 N. I-35 
Belle Plaine, KS 67013-8292 

Mona Carver  
Supervisor 

(785) 899-6695 

Goodland Travel Information Center 
I-70 East Milepost 7 
P.O. Box 618 
Goodland, KS 67735-0618 

   

State tourism marketing opportunities - WWW.TRAVELKS.COM 
 

After you log on click on TOURISM INDUSTRY RESOURCES in left column of page 
Most of this information is kept current and provides research result documents available for you to share with 
their government officials.  The "Document" link on the industry page is, at this time, a good source of 
information to their programs. "Programs and Grants" is also a page with information that gives the detail to the 
programs. 
 

TRAVEL TALK sign up link:  https://www.travelks.com/s/subscribe.cfm? 


